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Pazarlama anlayisinda yaganan doniisiim, tiiketicilerin marka ile kurdugu iliskinin niteligini
de koklii bigimde degistirmistir. Bu ¢ergevede deneyimsel pazarlama kavrami, gectigimiz
on yilda akademik yazinda dikkat ¢eken bir arastirma alani haline gelmistir. Bu ¢aligmanin
amacl, deneyimsel pazarlama alaninda ulusal yazinda yapilan lisansiistii tez ¢alismalarini
bibliyometrik analiz yontemiyle incelemektir. Bu amagla YOKTEZ taranarak bashiginda
"deneyimsel pazarlama" kavrami gegen ve erisim izni bulunan toplam 112 tez arastirmaya
dahil edilerek bibliyometrik analize tabi tutulmustur. Sonuglar, incelenen 112 tezin sayisinin
ozellikle 2018 yilindan sonra yiikselen bir ivmeyle arttigin1 ortaya koymaktadir. Tezlerin
%77,7'si yliksek lisans diizeyinde olup danigmanlarin biiyiik ¢cogunlugu Dogent Doktor ve
Profesor Doktor unvanina sahiptir. Arastirmalarda nicel yontemin, veri toplamada anketin,
veri analizinde ise gilivenilirlik ve faktdr analizinin yaygin bicimde tercih edildigi
goriilmektedir. Tezlerin biiyiikk ¢ogunlugu %359,8(67 adet) Isletme Anabilim Dal
biinyesinde gerceklestirilmis olup en fazla tez Bahgesehir Universitesinde iiretilmistir.
Miisteri sadakati, deneyim ve miisteri deneyimi ise en sik kullanilan anahtar kelimeler
olarak 6ne ¢ikmaktadir.
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The transformation in marketing understanding has fundamentally changed the nature of
the relationship consumers have with brands. In this context, the concept of experiential
marketing has become a noteworthy research area in academic literature over the past
decade. The aim of this study is to examine postgraduate dissertations on experiential
marketing in the national literature using bibliometric analysis. For this purpose, a total of
112 theses with the concept of "experiential marketing™ in their titles and for which access
permission was obtained were included in the research and subjected to bibliometric
analysis. The results show that the number of the 112 theses examined has increased with
a rising momentum, especially after 2018 that the vast majority are at the master's level and
conducted with a quantitative research approach that surveys are commonly used in data
collection, and that reliability and factor analysis are commonly used in data analysis. It
was determined that the majority of theses were conducted within Bahgesehir University,
and that concepts such as customer loyalty, experience, and customer experience were the
most frequently used keywords.
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