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Abstract

The purpose of the study was to examine the effect of entrepreneurial orientation on perceived non-
financial performance of star-rated hotels in Uganda. The study was guided by resource-based view
and upper echelons theories. A positivism research philosophy and an explanatory research design with
a cross-sectional approach were adopted, while a multi-stage sampling technique; stratified, simple
random and purposive sampling techniques were used to collect quantitative data using survey
questionnaires administered to a sample size of 53 star-rated hotels involving 265 managers out of a
population of 62 star-rated hotels. Hypotheses were tested using multiple regression model. Results
showed that innovativeness, pro-activeness, risk-taking, and autonomy had significant and positive
effect on perceived non-financial performance of start-rated hotels in Uganda, while competitive-
aggressiveness had insignificant and positive effect on perceived non-financial performance of start-
rated hotels in Uganda. This study therefore provides hotel managers insight to help them evaluate the
dimensions of entrepreneurial orientation in terms of perceptions of their known benefits to make
informed decisions to achieve superior performance.
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